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elcome to Wellbeing, the magazine
that offers inspirational and enspiring
information. It encompasses what we eat,
how we look after our bodies and mind as
well as our home and working environment.

As always we encourage you to research
and find out additional information for
yourself by reading our recommended
websites and books.

You are welcome to write us a letter or
email and we look forward to sharing
your stories. If you didn’t recieve last
months edition please view it online at
www.wellbeingmagazine.com

Enjoy and be inspired.
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Whilst everycare has been
taken to ensure that the
data in this publication is
accurate, neither the publisher
nor its editorial contributors
can accept any liability to any
party loss or damage caused
by errors or omissions resulting
from negligence, accident or
any other cause. We are
unable to check claims
made by advertisers are
legal and truthful and that all
products and services are
safe, Wellbeing does not
accept any liability in rela-
tion to advertisements
placed.



